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[T U] Students will be expected to participate actively in English during the class. Grading will be based upon participation,
written work, and presentations.
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BELLESE
=g [TU7#] This course is a survey of business terms and concepts. Focus will be on reports and presentations.
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[T U] Students will be expected to participate actively in English during the class.

AR Grading will be based upon participation, written work and presentations.
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1;8 Introductions Discussing research and job goals
2:8 Live to Work or Work to Benefits are rewards associated with various jobs
38 continued Interview about occupation
438 continued presentations about interview results
3rdQ SiE continued continued
6318 Brands and loyalty Brand value ,slogan, and logo
78 |Marketing, Advertising e e mareting and Yhy ISt important, Ways
8iE Brands and marketing assignment "Would you buy it?"
2 9B continued continued
10:E International Trade International trade and multinational companies
118 Presentations on multinational companies Assignment
12:8 continued continued
4thQ 138 Doing business in Japan Egsmess culture and differences between
untries
1438 Cross cultural study \?V%?’igess Practices and cultures from around the
158 Summary and Ending
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