. Course |Cross-Cultural

Akashi College Year |2022 Title Understanding
Course Information
Course Code 4028 Course Category General / Elective
Class Format Seminar Credits School Credit: 2
Department gﬁgm%g'ﬁﬁgand Electronic System Student Grade Adv. 2nd
Term Year-round Classes per Week 2
Textbook and/or Exploring Landscapes of Culture & Communication (Shohakusha), Power-Up Practice for the TOEIC Listening
Teaching Materials [and Reading Test (Eihosha)
Instructor HERBERT John C.
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Teaching Method
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Characteristics of Class / Division in Learning

(1 Instructor Professionally

Active Learning Experienced

[0 Aided by ICT Applicable to Remote Class

Course Plan
Theme Goals
1st Essentialism (1) Finding a Job (1) ABEFE(CDOVWTEWL. XUEBKUSERIDIEER &
REDIESIBA. The Essentialist View of Culture  [([CDWTCIEfEHRIED D,
Essentialism (2) Finding a Job (2) e — 74 375
2nd Characteristics of Japanese People BRADHHICOVWTERZRD D,
Non-essentialism (1) Dining Out (1) == ws
3rd The Non-essentialist View of Culture IREEROBIRZF S,
Non-essentialism (2) Dining Out (2) — — -
1st 4th The Cultures in One ?E??@'ZD_D(DYHZ(JDL\_Cfiﬁrr’&/*&)%a
uarter ializati i i N
Q sth |pacialization (1) Business Meeting (1) (2] [CONTIRRERDD,
6th Socialization (2) Business Meeting (2) ABDRE B TR C DN TIREEH S
Different Ways of Greeting People ° == =1bl- FLREID.
1st 7th Cultural Identity (1) Travel (1-1) AU FEMIOFEETHD] EVWIIEREEEDR
Semeste What are the main sources of your identity? FHZIBRET D,

r 8th Cultural Identity (2) Travel (1-2)

gultura) tdent RE-IIF T —[COVTERRERDSD. T

Cultural Hybridity (1) Entertainment (1-1)

9th Social Change AL DR ZIBRT D
Cultural Hybridity (2) Entertainment (1-2) e

10th What kind of seasonal events do you celebrate? \O=D4 =2 [EOVTFET S,
Stereotypes (1) The Office (1) N = (— RV

ér&g ter 11th Why do we stereotype? BIEBENRUEDEEICDVTESR.

Stereotypes (2) The Office (2) — -~ = — ik =

12th The Nature of Stereotyping AFLADATZEF DT EDREICDNTESR.
Representation (1) Shopping (1) ]

13th Culture is a set of beliefs and practices shared in a|S{ERRICDNWTHER,

group.




Representation (2) Shopping (2)

14th Representation in the Media AT A TERRICOVTES.
1sth  |ELD Review and Further Practice (1) AR U C SAEBLEEDS.
= CNFETCOZEZTEHRULCEZESBEAEHRRELT
16th | AAREER FHITBCNTES,
Time and Culture (1) Entertainment (2-1) = sozap NN
1st Analyse cultural viewpoints regarding time ACFI L DR EBROHEZ 75
Time and Culture (2) Entertainment (2-2) s - R
2nd Business time ESRRAGA LICDVNTES,
Discourse (1) Sales and Marketing (1) == - RO
3rd The word discourse has many meaning in English. IS5 EXALCONTFA.
Discourse (2) Sales and Marketing (2) - - s
4th History of Madness HERDER(CDVNTES,
Collectivism and Individualism (1) Technical Areas )
3rd 5th (1) TEFEHECBATE] (CDVTER.
Quarter Proverbs
Collectivism and Individualism (2) Technical Areas X .
6th 2 S CTOEFERSBAERICDVTESN,
Collectivism and Individualism in the Workplace
Masculine and Feminine Culture (1) Health (1) ]
7th In a masculine culture success is the most B EZESABIEDNTES,
important value.
Masculine and Feminine Culture (2) Health (2) )
8th What roles are men and women expected to play |FEXICDWLWTERN,
in your society?
2nd High-context and Low-context Culture (1) Finance
Semeste oth 1 JI\ADFOEEO—T2FOR MYLIZDN
r (r?n_ﬁ example of a high-context form of art is TEA
aiku.
High-context and Low-context Culture (2) _ )
10th Finance (2) [J—]1 EEDZEICDVTES.
Saying No
_IID_ﬂwer-distanlce (1) Eravel (f2—1) |
ere are cultures that prefer a strict socia \=IEXo/oEh— L = - RV
11th hierarchy and those that prefer a more flexible LFRRDSEDATBIC LOLS CRNIDEF S
social structure.
4th Power-distance (2) Travel (2-2) s i s e
Quarter 12th An Exchange Student's Experience in Japan HIBFEOERTORRET S,
13t gleovbealgéangigr?ta(q? Cultural Identity (1) Corporate O'Dg—/iﬂ\n‘)b&:fgﬁﬁf:%@“i‘dt’("ﬁ%?%?)v_‘fr7_‘4
Imagine what life was like before globalization. NDFFEEF SN
Globalization and Cultural Identity (2) Corporate X )
14th Development (2) MAEDRA =)= =4y MCDWTE S
Cultural Supermarket
15th  |Z et Review and Further Practice (2) BETFBULC CEEBLELDS.
= CNFETODZEZTEHRULCEZESBEAEHRRELT
16th | AAREER FHITBCENTES,
Evaluation Method and Weight (%)
AR Fx AEE S REE R=bITAUA |RE - R Total
Subtotal 60 0 0 0 0 40 100
EIEMEED 60 0 0 0 0 40 100
HMAIEE 0 0 0 0 0 0 0
S EFHERTAIER 0 0 0 0 0 0 0




