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BRIE/BM "Business Vocabulary in Use Intermediate" Third Edition, Cambridge University Press
HLEKE FO BE

DEEE

(1) ESRRAFEEOEANIERRENER TS,
(2) RRICELT, RBEZRAVWCESRATRERIZ I -5~ 3 MBI ENTED.
(3) EBICwEREXZIFEICHOIENTES,
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IBERRELRELANILDOER EENRERELANLOBE FELANILDER
SMIEE1L ESRATEEOEMNREBREYLR |ESRIAREBEOERNREEDPR |ESRATEOERNRZERE"X
it RNERETES, BN 2EERHETCED. © EEENFTDIBFE TS TLRLY,
SHIEE?2 HIEEDRETELEO>EE FEFORBORXMNERECHD |(BHEZENITEFTEFO>EDH
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s BRE (OO T, ESRIKEDOEARNQREBRPRBOTERZIERL, ‘E%’Fu‘i?_ﬁ[lg:D%@Eﬁﬁﬁ‘@j}’&%&)ﬁzt’&ﬁ
BETD, REGFEAEUTHRETITL. [HL qu?J EVOEEETOEEEHZETEDLITRDAND.

EEDEDTTCDOVTISE, HOCEETHAT D, 2EBLUEORET(E. BROFMUEFEIVOCEFEF(CDNTE, F
FEDEDT - 55 Bl BICEIDHTOENIBHENMTISEDET D, )
EEVLEFELEDSEBIHEESSEDLH(C, FHNICHET X MYNFI M EEMY D,

%ﬁu [CHITHRIEANDEEZHE. B CEDLDIICLTHLZE
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= 1. Work and jobs, 2. Ways of working EANQREEOCRRNER TS, WRICEC TEYIC
138
= i ERITBIENTES.
Bl - BERIOOBLRE
3, Recruitment and selection, 4. Skills and sEe e = e —
e il ' EANREEOCRRAMER CE. WRISKEC TEIC
238 Qualifications =T e
5. Pay and benefit BRI LNTES,
6. People and workplace . ]
38 7. Companies and careers BEARNREBEPRANMER TS, RRICIGU TELIC
= FHI 2T ENTES,

8. Problems at work, 9. Managers, executives and EANRESPEBN BB TS RIS CEE

3rd 4,8 directors
rdQ 10. Businesspeople and business leaders EHIS N TED,

11. Organizations 1

o  |M% Organizations 2 SANREROREMERTE, RRICEL TEYIC
= ERITBIENTES.
618 13. Manufacturing and services EARNRERPCRIENIER TS, RRISEC TEYIC
%HER = 14. The development process BRI ENTED,
738 15. Innovation and invention BEARNREBEPRANMER TS, RRICIEU TELIC
= 16. Products and services FETRCENTED,
Qi 17. Materials and supﬁliers EARNQREEOCRRNER TS, WRICEC TEYIC
= 18. Business philosophies FRFTRENTES,
o8 19. Buyers, sellers, and the market EARNRERPRANER TS, RRICIHU TEYIC
= 20. Markets and competitors FRTBZENTES,
1038 21. Marketing and marketing orientation BEARNREBEPRANMER TS, RRICIGU TELIC
= 22. Products and brands BRIBZZENTES,
1138 23. Price, 24, Place EARNREBEPRANMEF TS, JRRICIEU TELIC
= 25. Promotion FRTBZENTES,
4thQ 1238 26. E-commerce E?KE’ﬂfaZ%Eiﬁiiﬁ,thiﬁ@_C%\ KRS U TEEIC
= 27. Sales and costs FRFTDENTES.
1318 28. Profitability and unprofitability BEARNREBEPRANMER TS, RRICIGU TELIC
= 29. Getting paid FERIBDENTES,
1438 30. Assets, liabilities and the balance sheet EARNREBEPRANER TS, JRRICIGU TELIC
= 31. The bottom line FRTBZENTES,

1538 32. Share capital and debt EANGERORESMEHE TS, WRISIHC TGEYIC
= 33. Success and failure FRTZICENTES,




168 34. Mergers, takeovers and sell-offs EKE’\]@%i\“{%iﬁh‘EﬁﬁT%\ KRICECTEIC
35. Personal finance FRATDIZENTED.
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